JOURNAL OF AGRIBUSINESS MARKETING
e-ISSN: 2289-5671
Volume X, Issue X, Month Year
DOI: To be assigned

Surname et al., Year	Journal of Agribusiness Marketing, X(X), X-X

	JOURNAL OF AGRIBUSINESS MARKETING
e-ISSN: 2289-5671
Volume X, Issue X, Month Year
DOI: To be assigned
	JABM LOGO AREA

Crossref AREA



Open Access
Title: Journal of Agribusiness Marketing Case Study Template
First Authora*, Second Authorb, Third Authorc
aDepartment, University, Country; bDepartment, University, Country; cDepartment, University, Country
*Correspondence: xxxx@university.edu.my
	ABSTRACT:
This is the abstract section for the case study manuscript. The abstract should briefly describe the background, objective, methodology, key findings, practical implications, and contribution of the paper. It must be written in grammatically correct English, use Times New Roman 11 points, be justified, and must not exceed 250 words. Authors should avoid citations, undefined abbreviations, and unnecessary technical details in this section. The abstract should be concise, informative, and suitable for readers of the Journal of Agribusiness Marketing.

KEYWORDS: Keyword 1; Keyword 2; Keyword 3; Keyword 4; Keyword 5
	MANUSCRIPT TYPE:
Case Study

PUBLICATION DETAILS:
Received: XX Jan 2022
Revised: XX Mar, XX Jun 2022
Accepted: XX July 2022




INTRODUCTION
This is where the main text begins. The first paragraph should introduce the background and context of the case study. Text must use Times New Roman, 12 points, justified alignment, and line and paragraph spacing of 1. The manuscript should maintain normal page margins and should not include page numbers.

This second paragraph may explain the problem, rationale, scope, and relevance of the case to agribusiness marketing. Authors should ensure the writing is clear, concise, professional, and academically appropriate.


OBJECTIVES
This section states the objectives of the case study. Authors may list the objectives in paragraph form or as a concise numbered list depending on journal requirements.

Secondary Heading
This is a paragraph under a secondary heading. Secondary headings must be Times New Roman, 12 points, bold italic, and aligned left.

Sub-heading under Secondary Heading
This is a paragraph under a sub-heading. Sub-headings must be Times New Roman, 12 points, italic, and aligned left.


EVENTS
This section describes the event, programme, intervention, or case chronology. Authors should present the case in a logical sequence and provide sufficient contextual detail for readers to understand the situation.

Additional paragraphs may explain the actors involved, implementation process, timeline, resources used, and practical challenges encountered during the case.

Secondary Heading
This paragraph demonstrates how secondary content should be placed within the manuscript.

Sub-heading under Secondary Heading
This paragraph demonstrates how a sub-heading may be used to organise detailed discussion.


RESULTS
This section reports the key results, outcomes, observations, or lessons from the case study. Tables and figures should be inserted in the correct position in the manuscript and should be self-explanatory.


Table 1: This is How a Table should be Presented
	Region
	2010
	2020

	Asia
	values
	values

	Africa
	values
	values

	Europe
	values
	values

	North America
	values
	values

	South America
	values
	values

	Oceania
	values
	values

	Antarctica
	values
	values


Use note here whenever necessary (Times New Roman, 10 points).


	FIGURE PLACEHOLDER
Insert high-resolution figure here
Minimum quality: 200 dpi


Figure 1: This is How a Figure is Presented


IMPLICATIONS
This section explains the theoretical, practical, managerial, or policy implications of the case study. Authors should link the implications to the evidence presented in the manuscript.

Secondary Heading
This paragraph may discuss implications for agribusiness marketers, entrepreneurs, policymakers, or other relevant stakeholders.


REFERENCES
JABM recommends APA (American Psychological Association) sixth reference format. Use the author-date method of in-text citation and provide full references in the reference list.

For Journal:
Pérez, A., & Rodriguez del Bosque, I. (2015). Corporate social responsibility and customer loyalty: Exploring the role of identification, satisfaction and type of company. Journal of Services Marketing, 29(1), 15-25.

For Book:
Calfee, R. C., & Valencia, R. R. (1991). APA guide to preparing manuscripts for journal publication. Washington, DC: American Psychological Association.

For Online Source:
Bernstein, M. (2002). 10 tips on writing the living web. A List Apart: For People Who Make Websites, 149. Retrieved from http://www.alistapart.com/articles/writeliving


APPENDIX (IF ANY)
Appendices may include supplementary tables, figures, instruments, documentation, or additional case materials where necessary.
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